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EED A TALK WITH ANSWERS TO

apologetics questions?
They’ve got that. Need
something to nourish your
spiritual life? They have lots
of those. How about something to
inspire your teen, like a talk from
a five-time All-Star about living for
Christ? It’s here too. Welcome to
Lighthouse Catholic Media.

The good folks at Lighthouse have
found a model to bring a steady flood
of the treasures of Catholic thought
and wisdom to us in audio format.
Their website proudly proclaims,
“QOur mission is to answer the call
for a New Evangelization by serving
the Church in providing inspirational
CDs and brochures that will enrich
and strengthen people’s relationship
with Jesus Christ, and in understand-
ing their Catholic Faith. We work to
provide the very best presentations
and media resources.”

In addition to producing these
CDs at a very low cost (usually about
$3 to the consumer), Lighthouse has
also developed a Parish Kiosk pro-
gram and a CD-of-the-Month Club.
The former consists of an attractive

This profile of Lighthouse Media appeared in
9.2 issue of Envoy, To subscribe, click here
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display stand that can be ordered

for your home parish and stocked
with any of the titles available from
Lighthouse. The parishioners can
enjoy any of those CDs free of charge,
though donations are most welcome
and go to the parish. The impact of
these informative, faith-building CDs
within the communities is almost
immediate. Lighthouse President
Mark Middendorf says, “We have
gotten calls and letters from people
who say that by listening to a partic-
ular talk or reading a certain leaflet
they were brought back to the Faith.
We try to cover all aspects of life:
marriage, raising children, conver-
sion stories, vocations...” There’s

something here for everyone.

Through the CD-of-the-Month
Club, listeners can subscribe to the
service for a few dollars a month and
have a selection of CDs sent directly
to their home. Then, when they are
finished with the CDs, they can pass
them on to their friends and family.
You could think of it as a Catholic
Netflix, but this is less expensive, has
far superior content, and you get to
keep every CD you receive! That’s a
deal you can’t beat.

happenings and meetings, Mark
teamed up with a core group of
people enthusiastic about the idea
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The apostolate’s executive leadership team, from left to right: Tim Truckenbrod (VP of Marketing),
Terry Barber (Chairman of the Board), Fr. Patrick Wainwright, MC (board of directors),
Mark Middendorf (President), Dave Durand (VP of Sales)
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of distributing these CDs and pam-
phlets, and soon the operation was off
the ground. Mark came from 19 years
of success in the corporate world
in Chicago and New England, and
brought his experience, an M.B.A.
in finance, and a deep love for the
Catholic Faith to bear on the proj-
ect. He was joined by Terry Barber
(founder and president of St. Joseph
Communications) and Dave Durand
(best selling author, trainer of over
100,000 individuals in sales, market-
ing, and business management, and
executive of a $250-million company).
Mark notes, “The Lord puts the peo-
ple He wants us to meet along our
path — we simply need to open our-
selves to recognize these beacons of
light along the road and orient our-
selves to His inspirations.”

The organization is headquar-
tered just outside Chicago and has
300 account managers across the U.S.
and Canada who report to 50 divi-
sional managers, who in turn report to
6 regional managers. “All the people in
the apostolate are just on-fire Catholics
who want to share the gift we’ve been
given,” notes Mark. The office build-
ing has its own chapel, the focal point
of the organization. He adds, “The
heart and soul of the apostolate is the
spiritual life. That comes first in our
perspective. When you ask, “‘Why have
you grown so quickly?’ the answer is
all the Masses that have been said here
at the office.”

Every year, Lighthouse Media hosts
a national meeting for its
employees and account =
managers from across the 3
country. The way the meet-
ing is conducted speaks
volumes to the way the
operation is run: effectively
and professionally, while
maintaining a spiritual per-
spective. They begin with the
Divine Mercy Chaplet and a
one-day retreat based on the
Ignatian Spiritual Exercises,
preached by Miles Christi
priests, along with confes-
sions. On the second day, they
hear from a featured guest
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speaker, then go into business meet-
ings to review and improve the way
they get the CDs to folks. The final
day has some concluding meetings
and awards, followed by a featured
guest speaker and the Divine Mercy
Chaplet to close.

The apostolate has drawn the col-
laboration and support of many in
the Church. Cardinal Francis George
and Archbishop Raymond Burke are
among the high-profile prelates who
wholeheartedly support and promote
the group. It was Cardinal George
himself who originally approved the
program and saw it flourish in his
diocese until the offices were relo-
cated to nearby Sycamore, Illinois.

That growth has in fact been
exponential. “Every month this
year was a record month,” mar-
vels Mark. Since
2006, Lighthouse
Media has pro-
duced and
distributed over
3 million CDs
that they esti-
mate are listened
to by 2-3 people.
They hope to add
new titles every
month, with
over 1000 pro-
posed titles under
consideration,
giving empha-
sis in the coming
year to
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adding resources for youth. One
of the most popular titles at the
moment is a talk by baseball star
Mike Sweeney. One listener from
Illinois writes, “It was great. I didn’t
think I would be interested in a
sports figure, but I was so pleasantly
surprised. It is excellent for teens,
young adults, and anyone who
wants some inspiration to live out
one’s life with total trust in God.
The chastity lesson is excellent. It
truly is a great tool for anyone.”
Check out Lighthouse Media and
unlock for yourself, your family,
and your parish the exciting trove
of informative CDs about the Faith.
To find out more information, visit
www.lighthousecatholicmedia.com,
or call (847) 488-0333. ®
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By Came s SoutiEsnas

AM PLEASED t0 announce that Envoy, the most innovative
and exciting Catholic magazine around, can now be
yours electronically, as a full-color high-resolution
PDF document, downloaded four times a year at a special
introductory rate of just $9.95 for four issues! (New
subscriptions only.)

That's right! You'll receive every page of each eye-poppi
issue of Envoy Magazine, exactly as it appears in our prin
edition. Four times a year, you'll receive an e-mail telling
you that the next issue is available to download from our
secure server as a high-resolution PDF document. You ca
read it on screen, print out whatever pages you wish (or
print out the entire magazine!), and perform word
searches with ease.

The normal e-sub price will be $20 for four issues (that's 50% off our
normal print rate of $39.99). But if you act now, you'l get our special
introductory price of just $9.95 (75% off our normal print rate). This
special discount will be available for a limited time only. Order your
Envoy e-sub today! Just go to www.envoymagazine.com to sign up.

Thank you and may God bless you,
Patrick Madrid

Publisher and Editor, Envoy Magazine
800 55-ENVOY www.envoymagazine.com
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Now you can h

hetred, terrorism, godlessness, blas-
phemies, weather-related catastrophes,
widkspread sexual immorality,
despair, suicide, a spirit of revenge,
and the ever-looming threar
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who loves us. That's the

FEATURED ARTICLES

ARE YOU READY TO CHANGE THE WORLD? THE POPE PIUS Xil YOU NEVER KNEW
Planet Earth and its inhabitants are going through some It’s been said that if you tell a lie long
prery rough tmes. With problems ranging from famine, enough and loud enough many people |
religious persecutions, war, rampant iflegal drug use, broken will belicve it 1o be the truth. One such lie I|
families, the crime of murder by abortion in the millions each year, is: “Pope Pius X1 (reigned 1939-1958) was an anti- |

horrific extermination campaign against

strife, pornography, dnmkenness, racial semite who remained *silent” in the face of Hitler's \

millions of European Jews (not o
mention many Gypsies, Catholics,
and others), effectively dooming |
them by his alleged failure 1o |
speak out in rtheir defense.”
This is complerely false. \
Professor Ronald
Rychlak, a world [
renowned scholar on |
this subject sets the |
record straight. |

BY
ROMALD 1. RYCHLAX, 1.D. l
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